
Integrating ISTE for
Recruitment, Training, and HRM

Melva M. Diamante, D.B.A.

28 October 2021



Integrating ISTE for
Recruitment, Training, and HRM



7 ISTE
DIMENSIONS



Computational Thinker (CT)

Develop and employ
strategies for
understanding and solving
problems in ways that
leverage the power of
technological methods to
develop and test solutions.

c. Collect data or identify
relevant data sets, use
digital tools to analyze
them, and represent data
in various ways to
facilitate problem-solving
and decision-making. 



Computational Thinker (CT)

Break problems into
component parts, extract
key information, and develop
descriptive models to
understand complex
systems...



RECRUITMENT/EMPLOYMENT

Administrative
staff/Assistant
Specialist – Marketing
Management Trainee

Sample job levels:
 



Use of CRM software
Data visualization
Participation in social
media sites
Developing digital
content - from existing
online images, music or
videos
Data analysis

Digital Skills Required Specialist – Marketing



Selecting the best candidate for the job?
Competency levels of graduates? 

Of candidates?



Computational Thinker (CT)

COMPUTATIONAL
THINKER (CT)

Develop and employ
strategies for
understanding and
solving problems in
ways that leverage the
power of technological
methods to develop and
test solutions.

b. Formulate problem
definitions suited for
technology-assisted methods
such as data analysis,
abstract models and
algorithmic thinking in exploring
and finding solutions.

c. Collect data or identify
relevant data sets, use digital
tools to analyze them, and
represent data in various ways
to facilitate problem-solving and
decision-making.



1 2 3 4

COMPU-
TATIONAL 

THINKER 

 (CT)

CT1.
a.1:
Identify a
problem and
use
digital tools
to explore
and
find solutions.  

CT1.
a.2:
Identify
problems and
select
appropriate
digital
tools to
analyze and
explore
solutions. 

CT1.
a.3:  
Define and
solve an
authentic
problem using
data analysis,
modeling,
and
algorithmic
thinking. 

CT1.
a.4:  
Create and
articulate a
precise and
thorough
description of a
problem designed
to utilize digital
tools, data
analysis,
abstract modeling,
or algorithmic
thinking to 
facilitate a
solution.

b. Define
problems
where digital
tools can
assist finding
solutions



CREATIVE COMMUNICATOR (CC) 

Communicate clearly and
express themselves
creatively for a variety of
purposes using the platforms,
tools, styles, formats and
digital media appropriate to
their goals

b. Choose the
appropriate platforms and 
tools for meeting the desired
objectives of their creation or
communication.
 
c. Create original works
or responsibly repurpose or
remix digital resources into
new creations.



1 2 3 4

CREATIVE

COMMUNICATOR
(CC)

 

b. Choose

appropriate

platforms and

digital tools.

ISTE

DIMENSIONS

c. Create or 

remix

digital

resources. 

CC1.b
1: Use available
digital tools for
producing new
creations …

CC1.b
2:  Evaluate and
utilize the
features and
functions of
available digital
tools…

CC1.b
3: Evaluate and
utilize the features
and functions of a
variety of digital
tools and platforms
to create, share,
and communicate
content effectively.

CC1.b
4: Evaluate and
determine
appropriate
platforms and
digital tools to
create,
communicate, and
share content
effectively with …

CC1
1 : Recognize the
differences
between original
and remixed digital
work. Use digital
tools, with
Supervisor
guidance, to create

CC1.c
2: Differentiate
between
original and
remixed digital
work. Apply
strategies to
responsibly
remix creative
work

CC1.c
3: Remix digital
content
responsibly
into new,
creative work. 

CC1.c
4: Create work
for an authentic
audience that
reflect
responsible
remixing of digital
and Fair Use
content.



1 2 3 4
ISTE

DIMENSIONS

d

Communicate

effectively

using a variety

of digital

tools. 
 

d

1.Communica

te ideas using

a variety of

digital tools

with

supervisor

guidance.

d

2: Create

digital

artifacts to

communicate

ideas clearly

d

3: Communicate

complex ideas

clearly using

various digital

tools to an

authentic

audience.

d

4: Utilize digital

tools to

analyze,
modify, and

communicate

complex ideas,
data, and

solutions to an

authentic

audience.







PERFORMANCE MANAGEMENT

Determine inputs (KSA)
explain expectations
monitor results-
employee
output/outcomes

Identify performance
gaps



Identify barriers to
effective performance

Provide interventions –
coaching &
performance planning

Review progress



“What you can’t measure, you can’t
improve.”

                                                  
                                                                                  

                                                                                                    Lord Kelvin
                                                                       

Need to Clarify
Need Standards & Metrics



THANK YOU!



AASHPI Books






