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Social Media
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Agenda
•News process

•What is fake news?

•How does fake news 
works?

• Types of fake news

• Identifying genuine/fake 
news

•CRAAP test



The News Process

• Create news

• Quality control

• Publication

• Amplification

• Consumption



Traditional News Process



Enters the Internet

• Anyone can publish

• Anyone can amplify

• Anyone can edit

• Editors are a thing of 
the past

• No trashcan



Internet-age News Process



What is fake 
news?

• Refers to false or 
misleading 
information 
which 
masquerades as 
legitimate news



Fake News –
2 categories

Deliberately inaccurate 
stories

Stories that contain 
elements of truth but are 
broadly inaccurate



How does fake news work?



Coronavirus fake news



US presidential election in 2016



Kim Jong-un – the sexiest man alive?



Death hoaxes and parodies



Types of Fake News

Clickbait Propaganda Sponsored 
content

Poor quality 
journalism

Misleading 
headlines

Conspiracy 
theory

Imposter 
content

Satire or parody Counterfeit Doctored 
content



Identifying Genuine/Real News

Consider the 
source

Check the 
author

Read beyond

Maintain a 
critical 

mindset

Check the 
facts

Check the 
comments



Identifying Genuine/Real News

Check your 
own biases

Check whether 
it’s a joke

Check 
images/videos 
are authentic

Use a fact-
checking site

Ask an expert



CRAAP Test

Currency Relevance Authority Accuracy Purpose



Currency: The timeliness of the information

• When was the information 
published or posted?

• Has it been revised or 
updated?

• Does your topic require 
current information, or will 
older sources work as well? 
(Topics in medicine or 
technology, for example, 
change very quickly.)



Relevance: The importance of the information for 
your needs

• Does the information relate 
to your topic or help answer 
your question?

• Who is the intended 
audience?

• Is the information at an 
appropriate level (i.e. not too 
elementary or advanced for 
your needs)?



Authority: The source of the information

• Who is the author and is he 
or she qualified to write on 
the topic?

• Is there an organization that 
publishes, sponsors or is 
otherwise responsible for the 
content?

• What can you learn from the 
URL? (.edu and .gov are 
usually better; .com and .org 
could be created by anyone.)



Accuracy: The reliability and correctness of the 
content

• Is the information supported 
by evidence?

• Can you verify the claims in 
another source or from 
personal knowledge?

• Does the language or tone 
seem unbiased and free of 
emotion?

• Are there spelling, grammar 
or typographical errors? 



Purpose: The reason the information exists

• What is the main goal of the 
information? To inform, teach, 
sell, entertain or persuade?

• Is the information fact, opinion 
or propaganda (ie. tricking you 
into one point of view)?

• Can you identify any political, 
ideological, cultural, religious, 
institutional or personal biases?



Finally..

CURIOUS CRITICAL CHECK COLLECT CONSUME



“Misinformation 
is the side effect 
of being 
uninformed.”

Mohith Agadi
Social media influencer, author, 
entrepreneur
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